


media is evaluated or indeed when commercial decisions are made.  Our 
titles in North Wales receive a significantly disproportionate level of 
Assembly Government advertising spend with the bulk being directed into 
a Trinity Mirror owned title, The Daily Post, run from England and printed 
in England.    

 
• A look at the map at Annex A shows well the coverage our titles offer and 

the extent of our readership in the areas we serve.  
 

• As the leading Welsh based family owned publisher we make substantial 
investments here. Our recently commissioned press facilities in Deeside 
secured much-needed jobs within Wales and 80% of our employees live in 
Wales. Our readership in Wales is 401,816adults (source jicreg data at 1st 
Jan 2009) – See Annex B 

 
• At a time when large media companies are centralizing to save costs, the 

fears expressed by Welsh politicians in recent weeks may well be realistic.  
But the local independent ownership of NWN Media means that it provides 
the only true Welsh voice in the region. We compete with Trinity Mirror in 
many of our areas and that is at it should be. But we do feel that as market 
leaders in many of those areas that our profile should be seen for what it 
is and that we are considered in that context when media buying decisions 
are made. 

 
• As Editor-in-Chief I am very keen that Assembly leaders and decision 

makers see the range and importance of our titles accurately and that the 
view of Welsh media is not skewed by the very public contraction of other 
media groups’ journalistic structures this side of the border. 

 
In a fast changing media world it is essential that every element of our content 
remains relevant to its audience. Part of that relevance is indeed its profile and 
the perception of it on a broader canvass than merely its target local audience. It 
is in this context that the views, deliberations and conclusions of this committee 
are so important to us. 
 
 
 




